:\ Network
\ /

Social Media Analytics
and Insights

Duration: 6 Weeks / Price: $2,259.00

Course Overview:

In the rapidly evolving world of social media, understanding and leveraging
data is crucial for effective digital marketing and business strategy.
"Innovative Social Media Analytics and Insights" is a 6-week intensive
course designed for professionals seeking to deepen their expertise in
social media analytics. This course provides a comprehensive exploration
of how to gather, analyze, and interpret social media data to drive
strategic decision-making and optimize marketing efforts. Through expert-
led modules, practical exercises, and real-world case studies, participants
will learn to uncover actionable insights and harness the power of social
media analytics to achieve their business goals.

Module 1: Foundations of Social Media Analytics

e Introduction to Social Media Analytics
o Understanding the role and importance of analytics in social media.
o Key concepts and metrics in social media analytics (e.g., reach,
engagement, impressions).
e Tools and Platforms for Social Media Analytics
o Overview of popular analytics tools and platforms (e.g., Google
Analytics, Hootsuite, Sprout Social).
o Choosing the right tools for your needs.

Module 2: Data GCollection and Management
e Gathering Social Media Data
o Techniques for collecting data from various social media platforms.
o Understanding APIs and data extraction methods.
e Managing and Organizing Social Media Data
o Best practices for data storage, organization, and security.
o Preparing data for analysis: cleaning and preprocessing techniques.

Module 3: Analyzing Social Media Data

e Quantitative Analysis Techniques
o Using statistical methods to analyze social media data.
o |dentifying trends, patterns, and correlations.
e Sentiment Analysis and Text Mining
o Techniques for analyzing sentiment and extracting insights from
social media content.
o Tools and software for text analysis.
e Visualizing Social Media Data
o Creating effective visualizations to present social media insights.
o Using tools like Tableau, Power Bl, and Google Data Studio for data
visualization.

Module 4: Applying Insights to Strategy

e Translating Data into Actionable Insights
o Interpreting data to inform marketing strategies and decisions.
o Case studies on how businesses have successfully used social
media insights.
e Measuring ROl and Performance
o Techniques for calculating the return on investment (ROI) from
social media activities.
o Setting up performance metrics and KPls aligned with business
goals.
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Module 5: Advanced Topics and Future Trends

* Advanced Analytics Techniques
o Exploring predictive analytics and machine learning applications in
social media.
o Understanding audience segmentation and personalization
strategies.
* Emerging Trends in Social Media Analytics
o Overview of the latest trends and technologies in social media
analytics.
o Preparing for the future: staying ahead in the ever-evolving social
media landscape.

Module 6: Capstone Project and Course Wrap-Up

» Capstone Project Development
o Developing a comprehensive social media analytics report or
strategy for a real or hypothetical business scenario.
o Collaborative project work and peer review.
* Final Presentations and Review
o Presenting capstone projects to the class.
o Receiving feedback from peers and instructors.
o Course wrap-up and key takeaways.

Additional Information:

e Interactive Learning: Engage in discussions, Q&A, and hands-on
activities to deepen your understanding.

e Certification: Upon completion, receive a certificate recognizing your
proficiency in startup finance strategies.
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